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> 3Q2022 Highlights
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Monomax &
3BB Giga TV

il
Revenue growth YoY 35%

i

Member growth YoY 49%

Y (e]
Ne]

TV Rating

Average TVR of 9M 2022
=1.157*
Ranked no.3 of all channels

Mono29 peak TVR of 9M 2022 :

“Fast & Furious Presents:
Hobbs & Shaw”

=5.203*

*TVR Source : Nielsen, Urban, 18hrs.

Total revenues
THB 520 m (QoQ 1%)

EBITDA
THB 328 m (QoQ 1%)

Investment
THB 173 m (QoQ -13%)



Financial Highlights




} 1. Revenue from core businesses

YoY QoQ
+64 mb +7 mb
(+14%) (+1%)
Revenue YoY QoQ
513 520 iy +43 P
456 (+14%) (-0.6%)
Monomax e b
(+35%) (+8%)
3BBTV
Shopping . ol
3Q2021 2Q2022 3Q2022 (-55%) (+25%)
B Otherrevenues @ Shopping ® 3BBTV ® Monomax m TV Other rev.* (51/)

Unit: million Baht



) 2. Cost Structure

YoY QoQ
-90 mb -17 mb
(-24%) (-6%)
381
308 201

3Q2021 2Q2022 3Q2022

W Other costs shopping W 3BBTV ® Monomax &= TV

Unit: million Baht

Cost

TV

Monomax

3BBTV

Shopping

Other

YoY

-81
(-27%)

5
(-13%)

-2
(-9%)

-1
(-6%)

QoQ

14
(-6%)

-2
(-6%)




) 3. OPEX: Operating Expenses

YoY QoQ
+5 mb +5 mb
(+3%) (+3%) Opex
159 159 164
- - Staff expenses
MKT
Other

3Q2021 2Q2022 3Q2022
B other opex professional fee ® rental B MKT ® staff expenses

* exchange rate

Unit: million Baht

YoY

+17
(+21%)

+16
(+84%)

28"
(-48%)

QoQ

+6
(+7%)

(-10%)

+3
(+11%)



) 4. EBITDA and Net Profit

EBITDA
325 328 YoY QoQ
262 +66 mb. +3 mb.
(+25%) (+1%)
28
Net Profit
YoY Qo0
-57 +85 mb. +7 mb.
(+149%) (+33%)
3Q2021 2Q2022 3Q2022

Unit: million Baht



) 5. Compare 9-month performance

1,587 1,547 U
P dE— -40
1,149 Revenue (:3%)
-202
1,142 - 015 Cost (-18%)
1,14
Opex +206
(+6%)
+
9M2020 9M2021 9M2022 Net Profit 890
= (+307%)
- Sl
f EBITDA (-5%)

@® Revenue Cost @ OPEX:Operating Expenses

Unit: million Baht



Strategic Directions
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p Strategic & Business Growth

3.1 Monomax Target

3.2 Monomax & AIS playbox play package
3.3 Monomax New package

3.4 Mono Original content

3.5 Mono Original content strategies

3.6 Events

v VvV 9V 9V 9 ©9
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3.1 MONOMAX: member target (1/2)

Monomax market opportunity
Member target = 2.85 Mil.sub (about 5% of internet penetration in TH)

TR 388 .?ib(l}g - Als tlt'lt!ueeon“ne (H f{ dtac Nt e UL
Mobile & Broadband 46.5 357
Subscriber (1 Q2022) 2.4 BB =1.87 BB=3.16 19.9 1.5 106.0
(Mil.Sub) Mobile = 44.62 Mobile = 32.56

Internet penetration

in Thailand (1Q2022) 54'5+MII'SUb
T °
i 2.85 Mil. sub (5%%)
monomax user

*based on MVAS market size YE2012
MVAS subscribers YE2012 =11.5 Mil. (15% of mobile market)
MVAS subscribers via AIS YE2012 = 6 Mil. (18% of AIS network)

Source: https://datareportal.com/reports/digital-2022-thailand



3.1 MONOMAX: member target (2/2)

Monomax members
As of Sep. 2022 = 0.63 mil.sub

(about 1% of internet penetration in TH)

1.00

0.44
0.22

2020 2021 2022(e)

2.00

2023(e)

2.85

2024(e)

14
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» 3.2 MONOMAX: trial install AIS playbox play package
<"Als
[E]@ PLAYBOX

v ==

m Ais Fiber 1.87 mb.users

Win-win collaboration to have MonoMax in PlayBox and Play Package
for 2023 to 2026 (the next 4 years)

Soft - bundled Hard - bundled Hard - bundled

P R T I PLTY.




» 3.3 MONOMAX: new package in 4Q22

2 promotions are in progress. This results increasing new members of +320% per day.*
And after 40 days of launching, members have increased +40%

MINI PACKAGE AIS PACKAGE
launch on 12 Oct 22 launch on 15 Nov 22

ais Mo < — s
BG N8 nwninewirwiawzgnAelolod i

_
TWANKLAN
[WaAVS1K
"\/\/" SNTZ2T Y
R S /,/ NS ANLA

e S O N ( G L O'RYY

nwnINesigifou nwninesiel

e’
° os
oo 59 | 499..

*compare with new member increase before launch new package
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D 3.5 Mono original content strategies

1) Simulcast : across platform

2) Co-screen media : create a stream and stimulate awareness
3) Special content for SVOD : uncut, uncensor

4) Advertising : tvc, tie-in, online clips

5) Talent management : influencer, meet and greet

6) International licensing : increase sales ability big package

18



3.6 Casting call Events (1/2)

s19msiZaad HOT YOUNG STAR “UNBOXED" Botdungodu

AIuKtnnaaniaing s/ry

CASTING CAl |

@,

HOT YOUNG STAR “UNBOXED”
TulunsuatasunnanolUioniasousionis InaRy ISuaan
dnsidudnianviioondw
1ASU 818 ey 01g) 18 - 25 T (Fuiweld) segy 177 su. Tulu
1rgugy 160 wu. VulU HulogUsn niinm yaannaw / ndansoon / Dlesn nsoaulstunisiang
guuze:1asuiTuswia weudryryrinuansludein RAOIUsISnsindy - 584 sovsuilusauouuan

avnsléndodansidun 1 wnASn1BU 2565 - 25 wAIN1BU 2565
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p 3.6 Big seasonal Events (2/2)

iGaownen saunu dasfulunipuniud WeR3NoHIIGESA0UINI
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2022 Outlook

AN :
yO CHANCELLOR JOLIE

21



p Scenarios 2019-2023(e)

== == Rev. BEST case == == Rev. WORST case @ Revenue

opex

cost

1Q19

2Q19

3Q19

4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22

adjust

TV sales price Apr 2021

Mar-May Dec-Feb Omicron
2020 2021 Dec 2021 &war

&
ren

2Q22 3Q22

Inflation rate

LA

[

4Q22(e) 1Q23(e) 2Q23(e) 3Q23(e) 4Q23(e)

22
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» 2022 Outlook

S—— O |
evenue growth abou 60% to 70%

% %
2% 10 18% EBITDA margin
from previous year

[ © )
THB 20 to 30 million THB 0.80 to 1.00 billion

Tangible assets Intangible assets
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