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' 2Q2022 Highlights
J

Ne) MO
MAX| NIO
Monomax & .
3BB Giga TV TV Rating
ﬁ Average TVR of 2Q22
Revenue growth YoY 41% =0.725*
° ’ Ranked no.3 of all channels
i@
Member growth YoY 35% Mono29 peak TVR of 2Q22 :

“Fast & furious 6” = 5.275*

*TVR Source : Nielsen, TVR 15+, 24hrs.

Total revenues
THB 513 m (QoQ 0%)

EBITDA
THB 325 m (QoQ -7%)

Investment
THB 199 m (QoQ -21%)
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1. Revenue from core businesses

YoY QoQ

-55mb -0 mb

(-10%) (-0%) Revenue
TV

568

513 513
Monomax
3BBTV
Shopping

2Q2021 1Q2022 2Q2022 Other rev.*

W Other revenues M Shopping B 3BBTV ® Monomax m TV

YoY

-62
(-15%)

+29
(+41%)

-4
(-50%)

-18
(-47%)

QoQ

-18
(-5%)

+15
(+18%)

3
(-43%)

+6
(+43%)

* film distribution, right management, events, etc.

Unit: million Baht



2. Cost Structure

YoY QoQ
-73 mb -36 mb
-19% -10%
(-19%) (-10%) Cost
382
345 TV
309
Monomax
3BBTV
Shopping
Other

2Q2021 1Q2022 2Q2022
B Other costs shopping B 3BBTV M Monomax & TV

Unit: million Baht

YoY

.78
(-25%)

+8
(+30%)

-2
(-9%)

-1
(-5%)

QoQ

-38
(-14%)

+1
(+5%)

+1
(+5%)



3. OPEX : Operating Expenses

YoY QoQ
+18 mb +23 mb
(+13%) (+17%)
159
141 136

7 obex v oo

Staff +12 +1
expenses (+15%) (+1%)

+17 +14
MKT (+77%)  (+56%)
Other 11 e

(-29%)  (+42%)
2Q2021 1Q2022 2Q2022

B other opex professional fee W rental B MKT M staff expenses
* exchange rate

Unit: million Baht



4. EBITDA and Net Profit

EBITDA

396 351 YoY QoQ
325 71 mb. 26 mb.

(-18%) (-7%)

15 11 21 Net Profit

YoY QoQ
+6 mb. +10 mb.
(+40%) (+91%)

2Q2021 1Q2022 2Q2022
B Net Profit @ EBITDA

Unit: million Baht
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'Strategic Directions

3.1 Exclusive contents
3.2 Monomax Target
3.3 Monomax Dongle
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3.4 Monomax Point
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Exclusive contents
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' Mono29: Coming soon Thailand premiere

* Hollywood productlon issues and thelr SVOD issues partially resolved
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' Mono29: New programs in second half of the year

S1£II'I‘ISSUIIUU1I1U ﬂunmhn‘:n

Opportunities 1 VAL e e

e Guest celebs
e Our original series
promotion

e Tie-in sponsors

e Online re-run I HOLLYW;O\[*\) T New program
e Online Marketing AR FN[GHT - COLR" -
1 et inﬂ"?nmuaun : ;7/%

oua’mna 20 30 U. nwdos HS29 =20 @ :Hoiywo dGameNgh /'5

TVR 15+ 1.134




Mono29: Thai series

3 titles in production, 4 titles in pre-production
Will be simulcasted on Mono29 and Monomax (re-run and uncut).

"y=v1a:” = BsdlnHaswaA "Remember-uAudlubau”
to>-sewa - [3-Ussaun Ud - uuna




' Monomax: Exclusive and Semi-Exclusive content

* Thai dubbed of such titles contribute the most of YoY member growth (35%)

17 Mar 2021

29 Apr 2020 11 Dec 2020 | ﬂ']ﬂ'njsn
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23Jul 2021

Linsgsnygn

LiaspiliAL

3 Jul 2020

13 May 2022

10 Jun 2022
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Monomax: Content Synergy with Mono29 (co-premiere)

Broadcasting content on MONO29 and two-phased marketing
are successful on both platform and subsequently increases content plays

100-200% on Monomax during TV launch 563

Unit: million views
3.33 3.27 3.48

2.67 2.24 2.51

Monomax ' o
Release 29 Apr 2020 3Jul 2020 11 Dec 2020 17 Mar 2021 23 Jul 2021 13 May 2022 10 Jun 2022
TV rating 15+ 0.630 0.779 0.877 0.602 Broadcasting Plan Plan

New Release New Release



Monomax Target
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MONOMAX: increase brand awareness

‘o L = . T I e
i usdovataavasnisath snRaveusis liigheu 555 Sulldutay duan

£i18 omega ! 6l
8n eivisa Liwar adesnlailm

uazidnauviuugd monomax luslandsTnay

29ANT ANdRTsvduvial & ¢ &

vininnnnn dusansuihuiuusniingu luses mu“[ﬁma%"[ﬁ%ﬂ wsigaadeus lUanay o2
the # 13 1au& monomax i lUslavna v "
: m

adeaz mdntamalanaginy OSSO

Net Followers

0 A 47.59% QoQ

ter fe

e A 11.37% QoQ

15:20 - 11 Jun 2
Mission Complete @ Siam Paragon

(@ 22,209 3uq A 2.57% QOQ
dusuauvaauanadunusdidennilaiuuray ;) @ o
Net Page Likes

ov
Feeling my merfolk vibes today. Stoled some of Ariel's
jewelleries, | hope she doesn't mind. @& W ¢’

#onum 111 50nntuxMONOMAX
#vnalenaxluluuung’
#MAVMaxXMONOMAX
#MONOMAX

Net Subscribers
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' MONOMAX: collaboration plan with Telco. operators

hard bundling with 3BB GigaTV packages

At 50 Baht/month at M.G. of 350,000 accounts
s " 202022 )
Ziore AlS 149 Baht per month
=7AlS truemove@ 7% dtac
; Normal package
trueonline L
Monthly 250 B 3Q-4Q/2022
true H Quarterly 599 B D> Propose special packages
Yearly 1,999 B to Telecom operators at
49-99 Baht/month
’( dtac (depending on volume)
e Bundling
e Top-up price
National e Limited device
nt Telecom k )
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MONOMAX: member target

. Monomax members
Internet penetratlon

in Thailand As of Jun. 2022 = 0.57 mil.sub
54.5 miIIion* (about 1% of internet penetration in TH) 200
(Feb.2022)
-
E?DABI F\ih‘:'g trueonline Nt e
42 mil. . 3.16 mil. 1.5 mil.
(e) 1 .8é)mll. © (e) 1.00

=Als  truemovem /(dtac 0.44
Mobile “internet” network
45.5 mil.

2020 2021 2022(e) 2023(e)

Source: https://datareportal.com/reports/digital-2022-thailand



Monomax Dongle
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' Market overview (1/2)

TV viewing network
proportion types
(%households)

99.5% 99.1% 97.7% 96.4%
IPTV network
+620%
___'
0.5% 0.9% 2.3% 3.6%
I [ ]
2017 2018 2019 2020

Source : &lnuddawieré (2021)
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fi3nlusoIsu
s:uudinoa DVB-T2

Set top box

fi3flusaisu
s:UUG400a DVB-T2

Set top box

fi3AsaIsu
s:uuGiinoa DVB-T2

fi3nsoIsu
S:UUG400a DVB-T2

) lAsvuhgAoa

fi3nluseisu
s:UUG400a DVB-T2

. P ndnsoisu
lasvunelownd IPTV box s:UUGAnoa DVB-T2
| (Android Box)
=—MN— g

fi3AsoIsu
s:uuGianoa DVB-T2

Smart TV



' Market overview (2/2)

All sold TV types (26.59 mil. households)

Smart
TV
Home Theater 4.82 mil.
207 mil. L
LCDTV
N TV 16.40 mil.
6.81 mil.

Source : Nielsen, Nationwide, as of 05 Aug. 2022

Product Strategies
e Market opportunities (PC, smartphone, TV)
e Telco independency
e Optional package to users

e Super user-friendly for elder users

24



' MONOMAX: Set Top Box Dongle (1/3)

Time to Expand to other Telco dnSa3nekegv Psychologist N
Successful case of 3BB GigaTV collaboration Sl B | ar
to new device. B T . &
e Voice command T B T, 3 L |
e Auto-login it
® Big-screen use
e TV-independent (vs unstable tv app)
® No-brainer hard bundling package Fdrms
e Customer retention S

Seamless into single device
Easy installation; Plug and play
TV/projector, etc. HDMI display device

Business Opportunities
e  Sports Live channel
®  Pre-arranged VODs
e Interactive Shopping
e  Advertising
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' MONOMAX: Set Top Box Dongle (2/3)

Competitor Comparison Premium content by monomax and free TV channels.

Basic package no top up.
Connect to Wifi in all networks.

portable entertainment Turn a normal TV, LCDTV,
Projector into a smart TV.

Small size, Freedom to install and easy to carry
anywhere

multipurpose remote

truesDTV ‘\ widh

Ais Playbox truelD TV 3BB GIGATV GMM Z TV STICK
(Android Box) (Android Box) (Android Box) (Dongle)
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' MONOMAX: Set Top Box Dongle (3/3)
Compare Competitor
MONOMAXm Ais Playbox truelD TV 3BB GIGATV GMM Z TV STICK

1. Premium content
2. live stream

3. Top up package
4

. Connect to Wi-Fi in
all networks.

5. portable
entertainment

6. Small size, wireless

7. multipurpose remote

v
v
v
v
v
v
v

N X XX NSNS

v
v
v
v
X
X
v

N X X X XSS
NSNS S XxXX



Monomax Point
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MONOMAX: Mono Points

uansn! uonnav!
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MONO POINTS
(September 2022)
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4) 2022 Outlook
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Revenue Contribution

oTV
® Monomax
Y2021 * 3BBTV
2192mb shopping

e Other revenues

2022(e) Worst Case Best Case
TV Revenue 4% growth from YTD21 7% growth from YTD21
Monomax 45% growth from YTD21  98% growth from YTD21
3BBTV Provider channel 3BB TV  Provider channel 3BB TV
Shopping on-air only on MONO29 + channel on 3BB Gigatv

Unit: million Baht

Best case scenario

31

Worst case scenario

o v20220
+5% 2301mb

© TV e Monomax e 3BBTV  shopping e Other revenues

o Y2022(e)
evenue
Growth 2584mb
+18%




Scenarios 2019-2022(e)

== == Rev.BEST case == == Rev. WORST case @ Revenue opex cost

1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22(e) 4Q22(e)

adjust
TV sales price Mar-May Dec-Feb Apr 2021 - Dec 2021 Omicron Inflation
2020 2021 &war rate

&
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' 2022 Outlook
Revenue growth about - - 60% to 70%

% %
2% 10 18% EBITDA margin
from previous year

[ © )
THB 20 to 30 million THB 0.80 to 1.00 billion

Tangible assets Intangible assets






