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1Q2022 Highlights




1Q2022 Highlights

MIO
NIO|
MAX

Monomax &
3BB Giga TV

Revenue growth YoY 27%
Member growth YoY 37%

VOD views growth YoY 89%

Y (e]
Ne]

TV Rating

Average TVR of 1Q22
= 0.950*

Ranked no.3 of all channels

Mono29 peak TVR of 1Q22:

“IPman 4” =4.987*

*TVR Source : Nielsen, TVR 15+, 18hrs.

Total revenues
THB 513 m (QoQ -15%)

EBITDA
THB 351 m (QoQ -14%)

Investment
THB 251 m (QoQ -7%)
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Financial Highlights




1. Revenue from core businesses

YoY QoQ
-50 mb -91 mb
(-9%) (-15%)
604

563

513

1Q2021 4Q2021 1Q2022

B Otherrevenues M Shopping B 3BBTV ®B Monomax B TV

Unit: million Baht

Revenue

TV

Monomax

3BBTV

Shopping

Other rev.*

YoY

-14
(-4%)

+18
(+27%)

-1
(-13%)

-53
(-79%)

QoQ

-80
(-18%)

+1
(+1%)

-12
(-46%)

* film distribution, right management, events, etc.



2. Cost Structure

YoY QoQ
-37 mb -62 mb
(-10%) (-15%) Cost YoY QoQ
407 TV -41 -60*
382 (-13%)  (-18%)
345
Monomax e b
(+30%)  (-3%)
-2
3BBTV Lo ]
Shoppin -
Other - i

(-5%) (-5%)

1Q2021 4Q2021 1Q2022
B Other costs shopping ® 3BBTV M Monomax = TV

*variable cost

Unit: million Baht



3. OPEX : Operating Expenses

YoY QoQ
+1 mb +2 mb
(+1%) (+2%)
135 134 136

1Q2021 4Q2021 1Q2022

B other opex professional fee M rental B MKT M staff expenses

Unit: million Baht

QUARTER

OPEX

gain (loss)
exchange rate

OPEX - unrealized
exchange rate

1Q21

135

©)

126

4Q21

134

10

144

1Q22

136

1

137

YoY

+1%

+111%

+9%

QoQ

+2%

-90%

-5%



4. EBITDA and Net Profit

397 410
351

11

1Q2021 4Q2021 1Q2022

B Net Profit 9 EBITDA

Unit: million Baht

EBITDA

YoY QoQ
-46 au. -59 au.
(-12%) (-14%)

Net Profit

YoY Qo0
-2 au. -63 au.
(-15%) (-85%)
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SVOD market overview

e Now, SVOD penetration rate in Thailand is 7.4%
of total population or about 5 million sub

e SVOD penetration rate in saturated markets are about 40-50%

of total population

e 1In 2022, ARPU in Thailand is projected to 1,280 Baht ($38.83)
or about 107 Baht/month

e Average VOD apps per person is 4.5 apps

Source: www.statista.com
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Service type

competitors comparison in Thailand (1/2)

Price per month

Subtitle & Dubbing

*soundtrack + sub

NETFle BE= SVOD 419 Baht *WAnd ne uvaIu
E *soundtrack + sub
— SVOD 149 Baht *wanel lne uvanu
. *soundtrack + sub
s B
f%fg;g; = SVvVOD 49 Baht per month (AIS Excl.) *WAngng UvaIL
MO — *soundtrack + sub
Ne] — SVOD 250 Baht *Wanelng 100%
[MAX
> WeTV AVOD + SVOD 129 Baht (VIP)* Soungirack T SuP
—
g e *soundtrack + sub
iglyl ] AVOD + SVOD 119 Baht (VIP) e rado
EX AVOD + SVOD 119 Baht (VIP) soundirack + sub

*WAne Ing U9aIU

wu1eme): AVOD = advertising video on demand, SVOD = subscription video on demand

* Updated price: 12 Apr 22




Strength / Criteria

* Thai dubbing
* soundtrack + sub

* Total available contents
for Thailand's market
(content hours)

o Chinese content
(content hours)

o Korean content
(content hours)

o Western content
(content hours)

competitors comparison in Thailand (2/2)

No. No. No.
1 2 3
T
[Yi(e]
WeTV NETFLIX [N[e]
MAX
T ————
MO
WeTV NIO
MAX|
MO
WeTV NETFLIX NO
e ——
MO
NETFLIX g NIO
GO hotstar
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SVOD Competition: Major/Target Audiences

“Safe, Educational” “Sexy, trendy, fandom” “‘Inspirational, entertaining” “Comfortable,
: - -~ - relaxing”

an N -

ZISK
(e)(e] »

* All SVOD apps have
variety of content to cover all
age groups but this chart
represent each SVOD'’s
target group by direction and

F@i’sﬂ?+ ! | by perception
hotstar | !




in 2022 (Some are Semi-exclusive)

matmpaiaigandsaulgunau

* 9ndoyavav LIGHTHOUSE PROFESSIONAL EDITION a:As
15oviku "madan" thuaavlas DILIREBA ua: REN JIALUN
2ana1MAIULSA 17 TuiAu 2565 duluvaisaailayavnisaan

SaUUgUﬁﬂlj “W\HUFT]D fnﬂ 2 g1mASuULSAlUlAZaTIEAvKUAUINAZT 17% nangtdutsuduaviu
Just lee the Return Of the Dead" l;a:luuzlu:Eﬁaaﬁuﬁaﬁoﬁvﬁmsaanayrqu\)ﬁnlu)‘uus?ua\).ains

Sovlkulul 2565! malmamargaadiladlra:asikius:U

aswaddowwyuuInnd 100 awuau

» ST T X = Tuwevucdus: aurmuenlsatumsaanmmﬂnonao udgoiaula
/ iaztsaqavn lWUUUC]S\)-[U N 80 agwdaltioviunnuAaiRuvavaIsISIUBU mMudayavavanausing
ESVEENIS 0 Gl = wuuunmuns diosasulumsuaavadnuaatiuiv 1.21 uluduusa
foono1MA Ua: qoauoumsnum HOT SEARCH uu WEIBO
1 / (y $1UdU 21 ASL uaoanlwamnunmsmamnauusma\)uuua\)un
o o ugav mauvzasuaaviaziondnuaivovlasvidovldns: aums

*fEdIuTUsian S+ (1usdndu sedulnaiinnnuasogs) il

25362 1215833 N @ Tdvrmfuisraradiinannusudulne

2

> ey 5 "
g )
f”""W“S')ﬂ._I(U')m S éaouv 1>/ E& P2, . ‘] hg?qu‘mw
[T W # R 3 h.m.m.r‘n
Ghost Doctor The Story of The Bat Glory of the Special The World Of Mirror: A Tale of Unique Lady S.2 Heart of Loyalty Renascence
Forces Fantasy Twin Cities




D v S P T P -
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dwsulasiisamu #mailene #TheBlueWhisper

Piuasapuuatiui1z/3

o aouil lulneiiud Youtube 79 Hauce Thai

Fuilugnandsddaiviniufiazaau lulng
gl :

uaraslansnpudnimivaniaeuy (Sulansvaiiduoauavudd)...
See more

& ANTVINY. TS
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TS

O 14K 92 Comments 192 Shares

Why Blue Whisper?
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Marketing and Retention Campaign

NoMA X

MONOMAX (Q2 or Q3)
udAHUNYALA
udnANA3uQasanvldau

PURCHASE

EARN POINTS

GET REWARDS
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e Press Conference 22 July 2022
e Line-ups (Total 12 Titles)

O

O 0O O O 0O O O

e Interactive and NFTs

Mono Thai Series (Revealed Line-ups)

daaglaon
cHupleplul:

Jaon
Remember
Un998 audnunn
See You Again
My Sexdoll2
(more)
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SVOD: Monomax members by quarter

best case [ base case [ worst case

m * JUsyK1NSdQdvnanv
IPTV 91nchvUs:LnA
Lovornaaunsad 0.75

COVID-19 0.65

2020  3Q20  4Q20  1Q21 2Q21 3Q21 4Q21 1Q22 2Q22(e) 3Q22(e) 4Q22 (e)

Mar-May Dec-Feb Omicron
Apr 2021 - Dec 2021
2020 2021 £ & War
5 X .

Unit: million members
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Sponsorship

new variety programs in 2022
Sponsorship revenue and online V|ewersh|p opportunltles
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Revenue Contribution

TV
® Monomax
Y2021 e 3BBTV
2192mb shopping

e Other revenues

2022(e) Worst Case Best Case
TV Revenue  11% growth from YTD21  30% growth from YTD21
Monomax 44% growth from YTD21  88% growth from YTD21
3BBTV Provider channel 3BB TV  Provider channel 3BB TV
Shopping on-air only on MONO29 + channel on 3BB Gigatv

Unit: million Baht

Best case scenario

22

Worst case scenario

l;evenuli Y2022(e)
rowt
+12% 2453mb

© TV e Monomax e 3BBTV  shopping e Other revenues

o Y2022(e)
evenue
Growth 2871mb
+31%




Scenarios 2019-2022(e)

== == Rev.BEST case == == Rev. WORST case @ Revenue

opex

cost

1Q19

2Q19

3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21

3Q21

4Q21

1Q22 2Q22(e) 3Q22(e) 4Q22(e)

adjust
TV sales price

2020 2021

Mar-May Dec-Feb Apr 2021 - Dec 2021

Omicron
&war

3
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' 2022 Outlook

Revenue gro thabot- -
I S ies 60% to 70%

% %
Lmim EBITDA margin
from previous year

[ © )
THB 20 to 30 million THB 0.80 to 1.00 billion

Tangible assets Intangible assets
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