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3Q2021 Highlights

Revenue growth 3Q2021, TVR = Online + Shopping Total revenues
QoQ QoQ growth QoQ THB 456m (QoQ -20%)
(Prime time 18:00, 15+)
Contentincrease @ S _ _ _ _ _ __ _ _______ THB 26§BITDA 349
hrs. in 3Q21 Vom0 of mlo
3Q2021 Investment
Total content Fast & Furious Presents:

THB 137m (QoQ -17%)
3,000 Titles or 20,000 hrs. Hobbs & Shaw =



https://docs.google.com/spreadsheets/d/1jF3iLQ7zVz1xvLyhLLvR5nEhINhflS5dwOPr0GmOvlg/edit#gid=0
https://docs.google.com/spreadsheets/d/1jF3iLQ7zVz1xvLyhLLvR5nEhINhflS5dwOPr0GmOvlg/edit#gid=0

Financial Highlights  § ZEURIOUS _.

HOBBS & SHAW




3Q2020

Unit: million Baht

1. Revenue from core businesses

YoY
+13 mb
(+3%)

568

2Q2021

QoQ
-112 mb
(-20%)

3Q2021

B Monomax ™ TV

4Q2021(e)

W Others M 3BB GigaTV M Shopping B Online ad & activation ® film + MVAS

Revenue

1%

Monomax

film+MVAS

Online &
activation

Shopping

3BB GigaTV

Other

YoY
-3
(-1%)
+14

(+21%)
-17
(-77%)
-17
(-61%)

+1
(+10%)

+41
(+100%)

-6
(-55%)

QoQ
-107
(-26%)
+9
(+13%)
-2
(-29%)
-2
(-15%)

+3
(+38%)

13
(-72%)
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2. Cost Structure

YoY QoQ
+12 mb -1 mb
(+3%) (-0.3 %)
369 382 381

3Q2020 2Q2021 3Q2021

i Others Business M 3BBTV W shopping B Online ad & activation
B subscription + film + MVAS = TV

Unit: million Baht

COGS

TV

Monomax+film
+MVAS

Online & activation

Shopping

3BBTV

Other

YoY QoQ
-1 -11
(-0.3%) (-4%)
+11
(+41%)
-7 -1
(-50%) (-13%)
+22
(+100%)
-2
(-15%)



3. OPEX : Operating Expenses

180

141

YoY QoQ
-21 mb. +18 mb
(-12%) (+13%)

159

M other opex

Unit: million Baht

3Q2020 2Q2021

professional fee W rental

3Q2021

B MKT & staff expenses

3Q20 2Q21 3Q21 YoY QoQ

OPEX 180 141 159 -12% +13%
Special items: N } B e
Impair AR ° 100%

Unrealized gain
(loss) exchange -1 -15  -33 +3200% +120%
rate*

OPEX-special
-unrealized 170 126 126 -26% -
exchange rate

*in 2H21, a company buys forward
contracts to reduce the exchange rate risk.




4. EBITDA and Net Profit

396
243 262

EBITDA
15

-O*

112 Net Profit

3Q2020 2Q2021 3Q2021

@ NetProfit @ EBITDA

remark: *impair AR

Unit: million Baht

YoY
+19 mb
(+8%)

YoY
+55 mb
(+49%)

QoQ
-134 mb
(-34%)

QoQ
-72 mb
(-480%)
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9-month performance

s1gla dunu ua:Algoe
s19 9 10ou 1hgu 3 Uaiaa

TR 1587

1149

Lizee 1,142
' 1,145
789 605 435
9M2019 9M2020 9M2021

® Revenue Cost Structure OPEX:Operating Expenses

Unit: million Baht

s1a{asou 9M2021

A8V YoY tWuJu 438 au. (+38%)
s1elaTuyaunis tWudu 327 au.

s181d Monomax LWUGU 57 au.

s191d 3BB GigaTV 1Wudu 123 au.
$191d Online activation aaav 37 au.

Aunuua:Aldone 9M2021

INgU YoY aaav 167 au. (-10%)
AunuyDvYSsiioHan
e Aunund tWudu 22 au.

dunussAvdu
e AuNuUSSAYDU anav 46 au.

doumigong

e ABv1IwWUNVIU anav 39 au.

e Adv1gNIvNISaarnanav 46 au.

e Extra expense aqav 89 au. v1nms Usu
lAsvasiolu 1063

e vIanUMNSasILaNUAsULIWUTU 48 au.



4Q2021 and 2022
Strategic Directions
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4Q2021 and 2022 Strategies

4021 strategies

Stay vigilant regarding Covid19 crisis
(no big/risky investment yet)

Secure advertising revenue with
supporting channels and promotions

Expedite “own production” and
“research lab” (with 3BB and agencies)

[Mono29] improved news program

[Mono29] new variety programs to
support home shopping, sponsorship
and our movie programs

[MonoMax] content quality and user
loyalty

12

2022 strategies

Increase the proportion of own content
production budget from 5% to 25%

a. Own signature
b.  Tie-in opportunity
c. International co-production

New content partners to make good
uses of our “New Normal” TV and VOD
platforms

“Web 3.0” technology for advertising,
home shopping and interactivity

[Mono29] targetable / addressable
advertising

[MonoMax] expand into more platforms



3
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Theatrical Movie

13

Premier in Dec 2021

Covid19 affected delay
in premier and
post-production




alasa1 urnazale (Om! Crush on me) Official Trailer

9

DonAn
dovAinue
dodAnd as

Click to play

14


https://youtu.be/m9s69ZsKL4U
http://www.youtube.com/watch?v=m9s69ZsKL4U

Content Budget Proportion

@ Own production W SVOD B TV

100%
75%
50%
25%

0%

Y19 Y20 Y21 Y22 Y23 Y24 Y25

Budget 7990 1150 650 850(e)  1000(e) 1000(e)  1000(e)

(unit: mb)

15



SVOD: Monomax members

1.12

e provide the content suited to our members.

e variety of content from around the world.

e The most Thai dubbing content among
streaming service in Thailand.

2020  3Q20  4Q20  1Q21  2Q21 3Q21 4Q21(e) 1Q22(e) 2Q22(e) 3Q22(e) 4Q22 (e)

* Apr - Sep 21 UUmmmsooa\)ﬂaao IPTV mnmoUs LN
Lpvonanmunisad COVID-19 nvilvlnsua: Nowwam

Unit: million members

16
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Own Platforms

17
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Contextual Ad
Sales lead

The Future of “TV + Set-top Box”

ll?"
——— e

Advertising covering Mass to Individual

(recently discussed at Focal 2021 by Group M)

\

*Beta test and will be launched in 2022

Integrated with
branch shop

18



Content Partners

73
i

In collaboration with famous directors,
screenwriter and actors

e Starting the first production 5 Nov 2021
e “4titles” press conference in Feb 2022

Finished Content

444

Two Chinese and one Thai partners are
interested in and still discussing about

e “Branded Timeslot” on Mono29
e (Co-screen premier on MonoMax
e Co-sales advertising

19



2021 and 2022
Outlook

20



800

600

400

200

== == Rev. BEST case == == Rev. WORST case @ Revenue

Scenarios 2021

21

opex cost

Best Case (revised)

Worst Case (revised)

1Q19

2Q19

3Q19  4Q19

adjust
TV sales price

1Q20 2Q20

Mar - May
2020

3Q20

4Q20  1Q21

Dec - Feb
2021

2Q21 3Q21 4Q21(e)

Apr 2021 - Current



Revenue growth about
24% to 35%
from previous year

THB 20 to 30 million
Tangible assets

22

50% to 60%
EBITDA margin

THB 600 to 800 million
Intangible assets

A



2017 - 2024(e) projection

® BestCase @ Worst Case @ Revenue Cost Structure [ OPEX:Operating Expenses

3,853
3,417 .- @ Best Case
3,0.8_7‘ ........... A L] Worst Case
2576 2,508 T
, 2,184 2,287 . e ® 3,347
z. ............ ® 2818
1’69%“‘..-.-.- ‘‘‘‘‘‘‘ 2,453
' 2,148
1,395 1,529 1,662

2017 2018 2019 2020 2021(e) 2022(e) 2023(e) 2024(e)

23



Revenue growth about
15% to 35%
from previous year

THB 20 to 30 million
Tangible assets

24

60% to 70%
EBITDA margin

THB 0.80 to 1.00 billion
Intangible assets

A
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Appendix




Covid-19 trend in Thailand

new covid-19 infection (Unit : thousand)

607

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
20 20 20 20 20 20 20 20 20 20 20 20 21 21 21 21 21 21 21 21 21 21 21 21

() () (o)

Mar - May 2020 Dec - Feb 2021 Apr 2021 - Current

27



Covid-19 pandemic

28

Worldwide

1.0M
New case
800,000
|
600,000 i
400.000
200,000
0
Apr21 Jul 22 Oct 22 Jan 22 Apr24 Jul 25 Oct25
© New cases — 7-day average 24 Jan 20 - 26 Oct 21

Vaccinations /

Jan 16 Mar 4 Apr20 Jun 6 Jul 23 Sep8 Oct 25

1 Dec 20 - 26 Oct 21

© Atleast1dose @ Fully vaccinated

20.000

Deaths

15,000
10,000
5.000
0
H Apr21 Jul 22 Oct 22 Jan 22 Apr24 Jul 25 Oct 25
® Deaths — 7-day average 1 Dec 20 - 26 Oct 21

A https://www.worldometers.info/coronavirus/

Thailand

25.000
New case
20.000
15,000
10.000
5,000
™ ~
] Jun3 Aug 27 Nov 20 Feb 13 May 9 Aug 2 Oct 26
© New cases — 7-day average 15 Mar 20 - 26 Oct 21

40M . i /
Vaccinations

30M :

P

Mar 29 May 3 Jun7 Jul 12 Aug 16 Sep 20 Oct 25

1 Mar 20 - 26 Oct 21

© Atleast1dose @ Fully vaccinated

*  Deaths

0
Jun 3 Aug 27 Nov 20 Feb 13 May 9 Aug 2 Oct 26
.o Deaths ~— 7-day average 15 Mar 20 - 26 Oct 21

r
4



Covid-19 Vaccinations

L

H uaqamsaasaau’luqumnmwsu

mauﬁzsqmmzssa i

souudd

497 278,709

Asaunguus:yInsatolion (%) n Lt
N/A 020 21-40
—

fiv1 : Bloomberg, covidvax.live 26 qaau 2564

dansousn
e

13 unb4

dwouidouds
(Toa)

183,477,223

waus:inA Wuriootied
WuabunivuavAnuUNa
S e (New Normal)

%Us:onsiido  %uUssownsh  %us:onsit
odhwios 1 10y dossu2wu  dawu 3

25.1% . wads:=thAa 14 a.n. 64

8 in64

74,050,037

220% - waus:tnA s.n.64

28 nwb4

71,237,520

434% | 33% wads:tna 1w.9.64

56,202,893

23.4% 5 wads:=thaA 6 n.8.64

49,253,453

73.1% . waus:tnA W.g). 64

28,409,973

769% | 102% waus:tha 1a.n.64

18,089,109

10.4%

10,012,470

79.3% | 121% tads:=tnAa 19 a.A. 64

5953418

37.3% -

592,613

55.3% N waus:=tnAa 15 a.n. 64

Kl 7 9990 15 Kin

ns:nsoomsaaufinn nemans 3dvuazudonssy

n: nsgnsnisaaudnmn Snmaans S¥auaruinnssu
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