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102021 Highlights



1Q2021 Highlights

e Monomax & 3BB Giga TV:

member growth QoQ 56% (sub as of Mar. = 0.34 M)
VOD views growth QoQ 61 %

e Rating prime time 20:30 in 1Q2021 = 2.091
(QoQ growth 15%, 402020 = 1.822, TVR 15+)

e Mono29 peak TVR of 1Q2021 : Aquaman = 5.956

. . . (o)
e Online activation revenue decrease QoQ -68%
(due to covid situation)

e Total revenues: THB 563m (QoQ +3%)

e EBITDA: THB 397m (QoQ +8%)

e Investment: THB 129m (QoQ -11%)



Operational Highlights



SVOD: MONOMAX Content play increase
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https://www.facebook.com/MonoNextPCL/posts/3992283334142458

SVOD: VDO Views trend and members

“The Wolf” got 1M Views,

22% of total view contribution
in this month i

®—-® Total views
@ Members 447 4.41
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Original Content
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Financial Highlights



1.Revenue from core businesses

YoY QoQ Revenue YoY
+190 au. +19 au. 11
(+51%) (+3%) +
L (+41%)
563 Monomax+film +57
544 +MVAS (+143%)
. -18
Online (-58%)
Shopping
. +41
3BB GigaTV (+100%)
-1
Other (-4%)

1Q2020 4Q2020 1Q2021

m Others m 3BBTV m shopping = Online ad & activation m Monomax + film + MVAS = TV

unit: mitlion Baht \UMMERRREEEEEEEEEE e

QoQ

+11
(+3%)

+17
(+21%)

-27
(-68%)
(-11%)

+11
(+37%)

+8
(+50%)



2.Cost Structure

YoY QoQ COGS YoY QoQ
-26 mb -25 mb T r
(6%) (6%) v (+4%)  (-0.3%)
Monomax+film -12 -11
408 407 382 +MVAS (-31%) (-29%)
. -7 17
Online (-47%) (-68%)*
. +1
Shopping (+100%) -
+21 +6
LY (+100%)  (+40%)
-40 -2
ey (78%)  (-15%)
1Q2020 4Q2020 1Q2021 *variable cost

m Others m 3BBTV = shopping ® Online ad & activation m Monomax + film + MVAS = TV

unit: mitlion Baht \UMMERRREEEEEEEEEE e



3.0PEX : Operating Expenses

293 YoY -158 mb. (-54%) Annual adjustment occurred in Q42020

QoQ +7 mb (+5%) QoQ -21 mb (-13%)
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1 e ST
1Q2020 k. 4Q2020 1Q2021 ) 4Q2020 1Q2021
W rental W other opex B MKT n staff expenses

® other opex professional fee M rental B MKT m staff expenses

1Q20 4Q20 1Q21 YoY QoQ E
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Special items:

compensate -89 - - -100% -100% i

+Impair&write off gain/loss exchange rate

OPEX-special 204 128 135 -34% +5%

Unit: million Baht




4. EBITDA and Net Profit

QoQ
+44%
Net Profit - Extra expense J
9 13 YoY QoQ
EBITDA +293 mb +29 mb
(+282%) (+8%)
YoY QoQ
Net Profit +403 mb +4 mb
(+103%) (+44%)
1Q2019 2Q2019 3Q2019 4Q2019 1Q2020 2Q2020 3Q2020 4Q2020 1Q2021
Quarter 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21 QoQ
Net Profit -112 -95 177 -231 -390 -168 -112 9 13
Extra expense* - -22 -14 ) -121 -7 -9 - -
Net Profit - Extra expense -112 -73 -163 -226 -269 -161 -103 9 13 +44%
Ebitda 249 278 193 87 104 181 243 368 397 +8%

Unit: million Baht * impair and write off due to stop unprofitable businesses
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Strategic Directions 1Q2021



SVOD: MONOMAX Co-campaign with partners
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New Mono29 Program Schedule in July 2021

e A new MONO29’s program is going to be:
o  Synergy with MonoMax (content launch, special scoop, uncut version)
o  Synergy with 3BB GigaTV (highlight program, filler program)
o News: more sophisticated and urban (i.e. Crypto currency, World economics, Gadget)

MONOZ29 current program proportion New MONO29 program proportion

® news and documentary @ movies @ series @ variety



l Mono Original content line-up 2021-2022

P Movie o 10-12 Titles

Series 4-6 Titles

(=] Mini-Series 2-4 Titles



29shopping expansion plan

=== 29Shopping | Work from Home Sale X === 29Shopping | Work from Home Sale X
------- Ve
4 guoPRINE \V
/ vE i
. STREAMING SOON/'
” p 4

1Q2021 * pilot FB live
% revise security system on the site

3Q2021

% advertising on channels in
3BB GigaTV platform
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2021 Outlook



Scenarios

== == Rev. BEST case == == Rev. WORST case @ Revenue opex cost

1000

750

500

250

1Q19  2Q19 [ 3Q19 4Q19 |[ 1Q20 2Q20 | 3Q20 4Q20 1Q21 2Q21(e) 3Q21(e) 4Q21(e)
adjust Mar 2020

TV sales price CoVID-19

Unit: million Baht



l 2021 Outlook

r

Vv
Revenue growth about 40% to 50%
33% to 75% from previous
year EBITDA margin
/ y
Vv
THB 40 to 60 million THB 0.80 to 1.00 billion
Tangible assets Intangible assets
J J
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Thank you




