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402020
Highlights



4Q2020 Highlights ~

e Monomax: member after Launch 3BB GIGATV,
member growth 27 %

(compare member Nov.20 with Jan.21)

e Mono29 Overall TVR of Y2020 : 1.229
Yoy 8% , Y2019 = 1.138 TVR 15+, 18 hrs.)
e Mono29 peak TVR of 4Q2020:6.767

(Bumblebee =4.468 ,TVR 15+)
(peak of Y2020 The Fate Of The Furious 8 = 7.481)

e Online activation revenue growth QoQ 43%
e Total revenues: THB 544m (QoQ +23%)
e EBITDA: THB 368m (QoQ +51%)

e Investment: THB 145m (QoQ -35%)




Financial Highlights
402020



B} 1. Revenue from core businesses

h YoY
Growt 4Q20-4Q19
2184 (-23%) (+15%)

2019 2020 4Q2019 3Q2020

m Others m 3BBTV m shopping = Online ad & activation m Monomax + film + MVAS = TV

QoQ
4Q20-3Q20
+101 mb
(+23%)

544

4Q2020

Revenue

TV

Monomax+film+
MVAS

Online

Shopping

3BB GigaTV

Other

YoY

+10
(+3%)

+42
(+111%)

+10
(+33%)

+2
(+29%)

+30
(+100%)

24
(-60%)

QoQ

+63
(+21%)

-8
(9%

+12
(+43%)

-1
(-10%)

+30
(+100%)

+5
(+45%)

Unit: million Baht




2. Cost Structure

Growth
-112mb
(-7%)

1,661
1,549

2019 2020

YoY QoQ
4Q20-4Q19 4Q20-3Q20
-28 mb +38 mb
(-6%) (+10%)

3Q2020 4Q2020

m Others Business m 3BBTV = shopping m Online ad & activation m subscription + film + MVAS = TV

COGS

TV

Monomax+film
+MVAS

Online

Shopping

3BBTV

Other

*variable cost

YoY

-13
(-4%)

-8
(-17%)

-9
(-56%)

+1
(+100%)

+15
(+100%)

-32
(-71%)

QoQ

+12
(+4%)

+11
(+79%)*

+15
(+100%)

Unit: million Baht




B 3. O0PEX:Operating Expenses

1,081

2019

Growth
-349mb
(-32%)

732

2020

293

4Q2019

YoY
4Q20-4Q19
-165 mb.
(-56%)

3Q2020

m other opex = professional fee mrental m MKT = staff expenses

QoQ
4Q20-3Q20
-52 mb
(-29%)

4Q2020

4Q19 3Q20 4Q20 YoY QoQ

OPEX 293 180 128 -56% -29%

Special items:
compensate e5 -9
+Impair&write off

OPEX-special 288 171 128 -56% -25%

Unit: million Baht




Bl 4.EBITDA and Net Profit

YoY QoQ
EBITDA 4Q20-4Q19 4Q20-3Q20
+281 mb (+323%) +125 mb (+51%)
YoY QoQ
Net Profit 4Q20-4Q19 4Q20-3Q20
+240 mb (+104%) +121 mb (+108%)

1Q2019 2Q2019 3Q2019 4Q2019 1Q2020 2Q2020 3Q2020 4Q2020

Net Profit -112 177 -231 -390 -168 -112

Extra expense* - -22 -14 -5 -121 -7 -9 =

Net Profit - Extra expense -112 -73 -163 -226 -269 -161 -103 9 +109%
Ebitda 249 278 193 87 104 181 243 368 +51%

* impair and write off due to stop unprofitable businesses

Unit: million Baht




2021
Strategic Directions



lll 2021Strategies

1. Focused growth of our SVOD to be no.1 in 2021
"’

2. Reallocate content budget between TV and SVOD
"’

3. More attractiveness and quality contents by professional production

"’

4. Extensive utilization of 3BB GigaTV member base including Home Shopping
and Advertising opportunities




Be no. 1

subscription video on demand
service in 2021




Content Windows (Timeline)

Effective for our Exclusive Content

O O

IPTV/CableTV

1to 1.5 year

p— ey

FreeTV

'\ MOVIE Theatre TVOD
: 2 months .
3BB TVOD

HBO Channels &
Mono Produced

MonoMax

Mono29

_____________

p— ey

FreeTV

MonoMax

Mono29




l Video On Demand: Landscape in 2020 [

Video On Demand Landscape 2020 subscribers 2020 market value
NoMAX
SVOD NIO (17%)

(subscription video on

demand service) N ETFL I X o 5?31:;;10

3,264 mb.*

— 537,007
SVOD + AVOD > WeTVv (llY] (41%)

AVOD

(advertising video n YOUTUIJE > LI N E TV -

on demand service)

*nany.manisaisielduovyUs:nau
finns OTT TV tuus:inAlng U 2020
- 1,302,627 102 SuHSEruansy A
Us:uneunsiid SVOD 910 nany. @) ' ? 00'0/) e o A3
(o]

Data source:
1) Estimated number of active streaming subscribers to Netflix https://www.statista.com/statistics/607622/thailand-netflix-subscribers/

2) mamsaddudursu OTT Wulne - nany. https://broadcast.nbtc.go.th/data/academic/file/620800000002.pdf



3BB GigaTV new promotion
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Il SVOD: MONOMAX x 3BB Giga TV's members

2021 member projection based on 3BB

W Active membey ====Total view (Million) GigaTV new promotion (launch: Feb. 18th,
Millions 2021) -
Nov. 26th, 2020 Millions
9.07 e
Launch 3BB GIGATV
1.00
0.90
0.80
2.39
0.70
0.63

Mar.20
Launch 3BB Gigatainment

0.60
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.30
.20
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017---..lIIII 0.00
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Reallocate content budget




lll Content Proportion
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Original Content
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SVOD: MONOMAX Highlight content in Y2021
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Princess Silver In a Class of Her Own

Lost Tomb
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Twisted Fate Of Love The Promise of Chang'an Storm Eye Bloody Romance



More attractiveness

and quality contents




Jll New Chief Content Production Officer

Thai series & movies
More attractiveness and
quality by professional
content production




l Success cases: Portfolio during 2015-2020

Top 10 rating thai series 2015-2020

T

1 uwiwauiaona 13.591

awsn Auld 7.760

nm

Hlvlunsov 7.046
6 WNDVYDASN 7.011
7 Qovlowans 6.873
8 Udosa 6.802
9 novlan Kuagnilaav 6.678

0 msonssu | 6520

Thai series before digital TV system: novllaiM, ArusI8$sBIUUR, AVRAd, TDapNSAUIU, NHaWEd

*TVR Source : Nielsen, CH3, TVR 15+



Extensive utilization of

3BB GigaTV member base




Bl Home Shopping

e Launch Home Shopping New channel

Sale Value in Y2021

YoY
55% :
- NEW CHANNEL

194
YoY :_ ST
74% 45 |

! |

125

2018 2019 2020 2021 (e)

Unit: million Baht DOSHOPPING




2021 Outlook



Revenue Contribution

WORST case compare
LAl YTD 20
@® Monomax + film + MVAS Revenue
‘ o TV: +32% Y2021(e) G h
® Online ad & activation Monomax: +49% rowt
Online +5%
® shopping Shopping +10% 2249mb +33%
Y2020 ol
. 3BB GigaTV: +440%
® 3BB GigaTV
1692mb
® Other
® TV @ Monomax + film + MVAS
@ Online ad & activation @ shopping @ 3BB GigaTV
2021(e) Worst Case Best Case BEST case compare
YTD 20
TV Revenue 32% growth from YTD20  76% growth from YTD20
TV: +76%
o o Monomax: +115%
Monomax 49% growth from YTD20  115% growth from YTD20 Online +10% YZOZl(e) Revenue
Shopping +60%
Online ad & activation 5% growth from YTD20 10% growth from YTD20 3BB GigaTV: +440% 2962mb GI'OWth
. . . +75%
Shopping on-air only on MONO29  + channel on 3BB Gigatv
3BB GigaTV Provider channel 3BB TV  Provider channel 3BB TV

Unit: million Baht



I Revenue Trend

== == Rev. BEST case == == Rev. WORST case == Revenue opex [ cost
1000
750 S
”
”
”
- R—
- g - = e
500 — — —

1Q19  2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1Q21(e) 2Q21(e) 3Q21(e) 4Q21(e)

Unit: million Baht



I 2021 O0utlook

Revenue growth about 40% to 50%
33% to 75% from previous
year EBITDA margin
THB 40 to 60 million THB 0.80 to 1.00 billion
Tangible assets Intangible assets
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