Mono Group 2018 Review



Agenda

e 2018 highlights
* Operational highlights and 2019 outlook
* Financial highlights



2018 highlights



2018 highlights
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MEDIA AND CONTENT CONGLOMERATE

Mono29’s rating increased the MOST «  Revenues: THB 2,508m (-2.6% YoY)
among 24 channels from 0.702 in 2017 to

0.853 in 2018 (+21.5%) (source: nielsen, tvr4+) °  EBITDA: THB 1,160m

Monomax’s monthly subscribers growth . Net Loss: THB =193 m

Trial period of 29shopping shows a good
sign for boosting revenue in 2019




Operational highlights

and 2019 outlook
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Mono29

TV Rating
increased from
0.702 (no.4) in

2017 to0 0.853
(no.3) in 2018
(+21.5% TVR
increase)
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TV advertisement spending predicted to increase in 2019
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MonoMax



Popular MonoMax contents in 2018

Mono
(Sugar Café, The Angel 3, etc.)

Sports

(Exclusive ABL live coverage)

Contents
(La Boum, Monkey King 3, Train
to Pusan, etc.)

Contents
o f- (SEAL Team, Hawaii Five O, etc.)
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MonoMax subscribers growth
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should exceed its new subscriber target of 120,000 additional members
in 2019 through marketing campaigns with contents



29shopping



Top products in 2018




Great opportunity to utilize air-time for TV shopping in 2019
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Sponsorship



Sponsorship revenue increase significantly in 2018
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Sports Business

shows

(tentative)




Financial highlights



Revenue from core business

Unit: Million Baht 2576 2508
2113

+70% YoY
+33% YoY

-59% YoY

1925

+15% YoY

2015 2016 2017 2018

M advertising ™ subscription ® movie M other

Total Revenue
decreased 67MB
(-2.6%) mainly due
to decreasing in
SMS revenue from
722MB in 2017 to
295MB in 2018.




Cost structure

Unit: Million Baht

1,653 1,658

2015 2016 2017 2018

mContent ® TVlicence M Subscription business B Other COGS



OPEX

Unit: Million Baht

680

589

550

2015

2016 2017
M Salary = MKT ® Other expense

652

2018



Mono Group 5 years performance

Unit: Million Baht

Mono Group 2015 2016 2017
Performance

Revenue 1,603 1,925 2,113 2,576 2,508
YoY Growth (%) +7% +20% +10% +22% -3%
Net Profit -12 -487 -250 58 -193
YoY Growth (%) -102% -3958% +49% +123% -433%
EBITDA 294 315 839 1,207 1,202
YoY Growth (%) 51% +7% +166% +44% -0.4%

Mono Group had a net loss of 193.3 Million Baht due to the followings:
Total revenue decreased 2.6% from MVAS business which loss 426MB in revenue whereas TV gained 246 MB
COGS reduced by 98.2MB but OPEX increased by 82.3MB and D&A increased by 142.9MB
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